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A prefecture-level city’ s transformation
path -- from an agricultural city to a
strong industrial city
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g! '@g,." output value leap?

100

High standard Annual vegetable Modern Agricultural
farmland production Industrial Park

1 National Park -
2 Provincial Parks
- H ¥

6.077 million mu 7 million tons

Annual Stock of Pigs Leading enterprise Annual stock of
L he of agricultural poultry
3.5425 million Industrialization
heads 10 national 64.982 million
flagship

companies




. Vigorously develop the Pre-made Dishes industry to
create an industrial cluster worth tens of billions

The pre-made dishes industry connects the primary industry with secondary and third industry. It drives up the output value and
supports rural and agricultural modernization.

It therefore increased farmers’ income, improved business * efficiency, increased government tax revenue and extended the
agriculture value chain. It connects small household farmers with modern organic farming.
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Status Quo of China’ s Pre-made Dishes
Industry - Development History

In 2020, the size of the Japanese pre-made dishes market will reach 23.85 billion US dollars,
with a penetration rate of over 60% , while that in China is only 8% in the same period. The
economic model, consumption culture, and dietary structure of China and Japan are highly
similar. There is huge potential.
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Affected by the
epidemic in 2020,
offline sales were
hindered. The home
economy and the lazy
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Multiple factors have
catalyzed the
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development of the
prepared vegetable
economy
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Status Quo of China ‘s Pre-made Dishes
Industry — Capital Investment

From 2019 to 2022, according to incomplete statistics, more than 40 pre-made dishes
companies have received financing, amounting to tens of billions of yuan.
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The development trend of the Pre-made dishes industry in
various regions
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Rise of the local "industry-financial
interaction™” model
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China Pre-made Food Alliance
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“Lauach Ceremony of China Pre-made Food Industry Alliance

Directed by

Agricultural Trade Promotion
Center of the Ministry of
Agriculture and Rural Affairs
Agricultural Product Quality and
Safety Center of the Ministry of
Agriculture and Rural Affairs
China Green Food Development
Center

Support Units Overseas support unit

State Post Bureau Zibo Municipal People's Government japan food chemical news agency
Development Research Datong Municipal People’'s Government Hong Kong Trade Development Council
Center Puyang Municipal People's German Agricultural Association..
Government Danish Agricultural Council

Fuzhou Municipal People's Government

Weifang Municipal People's

Government

Shanghai Agriculture and
Rural Committee
Shanxi Provincial
Department of Agriculturdeishan Municipal People’'s

and Rural Affairs Government

. ational European Standards Research
Deprtmet Of, Agncqltur%enter of Shenzhen Institute of

CPFA Research Institute (Expert
Committee)

Jiangnan University

Institute of Food and Nutrition
Development, Ministry of Agriculture
and Rural Affairs

Institute of Agricultural Products
Processing, Chinese Academy of
Agricultural Sciences

School of Agriculture and Rural

Development, Renmin University of
China




Organizational Structure of China Pre-Made Dishes
Industry Alliance
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China Pre-made Dishes Industry Alliance - Local y) TERHR R
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China Pre-made Dishes Industry Alliance —
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Food Professional Tastina and Food Map Lightinc
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China Prepared Dishes Industry Alliance — Pre-made
Dishes Sales Channel Expansion
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China Pre-made Dishes Industry Alliance Service

Investment promotion
platform

Industry Fund

Industrial Park Investment and
Operation

Year of investment by merchants
Investment Conference

Influence building platform

Theme meeting
Exhibition Forum

Park study

Food Map

Food Innovation and
Entrepreneurship Creative
Competition
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-made Food Alliance

Marketing promotion
platform

Big data platform
Applets

100,000 sellers
020 display and sales

Think Tank Platform

Industry Planning
Exchange consultation
training seminar
data report
Joint research and development



Make urban and rural life better

Make Chinese culture more flavorful
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