Service is the Future of Agricultural Materials

Live Stream is the Only Way for Agricultural Materials E-commerce

Kwaishop.com Agricultural Materials
Operation Head: Liu Hongchao



Overall Introduction to Kwaishop.com
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Kwaishop.com - Driving from Both
Public and Private Traffic

Accelerating follower growth
Lever attention page traffic



Key Benchmarks of Agricultural Materials E-commerce
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Kwaishop Live Stream is the Only Way
to E-commercialize Agricultural Materials

50 Years Single Trust
Old + Interaction Base

More than 90% of the users want to learn technology related to planting and breeding

Trust platform guarantee Accept live stremers’ recommendation

(short video + live stream) can solve trust issue & meet
agricultural technology needs

Data source: Kuaishoui agricultural materials user survey in Sep.2021



Promoting agriculture by digitization, what we are experiencing...
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Online/offline Service integration
integration

Build data base Look before choose
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Explore Various Service Capabilities
to Help Agricultural Development

animal
husbandry

live stream
E-commerce

fresh
food

Agri-technology dissemination:
cultivate 1000 agricultural
technology talents

Exploring the agricultural financial
aid service

Agricultural Insurance: quality
insurance has been launched

Build infrastructure for contract
fulfillment capability

Integrate the Service ability of
breeding

Data source: Kuaishou agricultural materials user survey in September 2021
Financial services are provided by third-party companies



Brand case: break the traditional thinking and create two miracles
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1000W + Independent
operation
Short video & Business &
live stream Management
Embrace content e-
commerce (Unified) Break the traditional
Awareness & innovation thinking

Promotion cycle
shortened by 60%



Brand case: counterattack of an extreme new media E-commerce
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Agricultural e-commerce and new media are
interdependent rather than mutually exclusive

on-line simple marketing linké Offline Simple sales link

People & goods & site Brands & distributors

& advertisers
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Thank you!

The content communicated and/or disclosed herein is for general information purposes only. This content is intended solely for the nominated recipient, and may not be copied,
reproduced, redistributed, disseminated, or used or disclosed to any other person (including, among others, the recipient’s general partners, limited partners, their subsidiaries
or affiliates, directors, officers, advisers, employees, agents or representatives), or published, in whole or in part, for any other purpose, without the prior written consent of
Kuaishou.

DISCLAIMER

“Kuaishou”, “us”, “we" and “our” refers to Kuaishou Technology and its group entities.

While we endeavour to ensure the information is up to date and correct, we make no representation or warranty of any kind, express or implied, about the content,
completeness, accuracy, reliability, legality, suitability or availability, with respect to the information, or our business, products or services, for any purpose. We do not undertake
to update the information. Any reliance you place on such information is at your own risk. Neither us nor our subsidiaries or affiliates, directors, officers, employees, advisers,
agents or representatives or any other person shall have any liability whatsoever for any loss howsoever arising from any use of the information or otherwise arising in
connection therewith.

©2021 For information, contact Kuaishou
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